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ATREARNEY Characteriskics of the Indian business environment

India portrays a landscape of diverse consumer base

Dimensions of Diversity

* Language and cultural diversity:

— There are 28 States and 22 national
languages. Other than these 22 languages.
there are hundreds of dislects that add fo the
muliingual nature of the country

*Young India Vs Conservative India

~ While the young liberal India may be clamoring
for change and reform, there is a large section
which is sill fears any further reform in policy

* Highly educated Vs lliiterate:

— On one side, there are established institutes of
higher learning, and on the other 28% of the.
population is still illiterate

* Rich Vs Poor

- While the benefits of economic development
are percolaling downwards, 28.1% of the
eniire population is still below poverly line
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Indian markets pose a host of significant challenges

Overview Of Key Challenges In India

Heterogeneity of the market Entrenched Local Players

= The Indian consumer market is a * Given that there are entrenched
conglomeration of significantly local players in all the segments, it
diverse markets and cannot be seen is important for a new entrant to
as one market environment clearly decide the mode of entry

Infrastructure constraints Complexity in “Doing Business™
= Poor infrastructure and complexity + India is still significantly behind in
of logistics coupled with nebulous “Ease of Doing Business”
policy environment in many sectors parameters and familiarity with the
can form roadblocks Indian context holds significant
importance
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& Birla Group Reliance Communication

Reliance Industries

ICICI Bank Group

The Tata Group

Power Finance Corp. TATA MOTORS
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Why Me?
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Country 2007-2008 Rank 2008-2009 (Apr-Dec) Rank

China 27,115.6 1 24,169.3 1
USA 21,029.6 2 13,894.3 4
Saudi Arabia 19,410.6 3 17,029.0 2
UAE 13,477.1 4 15,460.0 3
Iran 10,920.7 5 10,101.5 6
Germany 9,874.5 6 8,295.5 7
Switzerland 9,833.5 7 10,796.0 5
Singapore 8,121.6 8 5,823.4 14
Australia 7,840.8 9 7,582.5 10
Japan 6,326.3 13 5,968.3 12
France 6,256.2 14 2,347.4 22
Canada 1,973.2 29 1,780.7 27
Netherlands 1,970.6 30 1,383.9 33
TOTAL 251,562.3 235,338.4
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Country 2007 2008 % Share Rank
USA 220,512.2 227,273.7 52.4 1
China 38,305.5 42,621.5 9.8 2
Mexico 17,176.5 17,916.3 4.1 3
Japan 15,457.7 15,287.6 35 4
Germany 11,532.8 12,711.1 2.9 5
UK 11,469.0 12,597.1 2.9 6
Algeria 5,070.9 7,698.6 1.8 7
Norway 5,336.5 6,216.5 1.4 8
South Korea 5,364.3 6,007.6 14 9
France 5,092.5 5,937.7 14 10
Italy 5,052.1 5,120.0 1.2 11
India 1,980.0 2,202.0 0.5 22
Netherlands 1,764.8 2,277.0 0.5 23
TOTAL
1 %
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Country CDIA Rank FDI Rank
USA 310,708 1 293,608 1
UK 53,974 2 54,423 2
Barbados 44,985 3 394 26
Bermuda 22,265 4 2,094 15
Ireland 20,455 5 689 24
Cayman Islands 19,171 6 - -
France 18,735 7 18,540 4
Hungary 10,769 8 - -
Germany 10,509 9 9,373 8
Brazil 9,193 10 11,920 7
Switzerland 9,125 11 15,333 5
India 801 40 1,022 20
British Virgin Is. 764 41 265 30
TOTAL 637,281 504,864
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